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EXECUTIVE SUMMARY

Now there many of people that use simple and fast lifestyle, the thing that affect why
they use that lifestyle it’s because sometimes they busy at work or busy with their daily activity.
That’s why Chic Pop! come to balance their lifestyle, cause our concept is ready to go. Ready to
go it’s means that you can enjoy our foods (Chic Pop!) anywhere and anytime (Chic Pop!
operational hour).

Chic Pop! basically selling a rice bowl and snacks. Chic Pop! have six kinds of rice bowl
with many variant of sauce. For protein we provide chicken, dory, and shrimps. In one bowl or
portion of Chic Pop! there will be approximately 200 grams of rice and 50 grams of fried
chicken around 8-10 pieces of chicken or 40 gram of dory or 6 tails of shrimps with sauce. Every
bowl or portion will be sold around IDR 25,000 — IDR 65,000.

Six month of Chic Pop! established, we already gain a lot of customer with their
enthusiastic. Their enthusiastic, makes Chic Pop! being motivated to pay attention more at the
quality and service. With our Motto “Our Chic Pop! will make your mouth dance”, we not only
make their mouth dance but also their heart. We also hope that, when customer try our product
they will feel satisfied with our foods.

To gain more customer and increase their satisfied we decide to put our product at Grab
food app, so they more easily to order Chic Pop! from their home or anywhere. They also can
order by Social Media like Instagram. We also do a promotion through Instagram, Grab every
weeks and month. Since we cooperate with Grab we got so many new customer and several

times they order our product in large quantities for their event.

Keyword: Foodpreneurship, Chicken Popcorn



PREFACE

First of all, I would like to thank God because of his grace and bless I can complete this
Entrepreneur Final Report on time. The main purpose of this report is to help each student in
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In completing this report, I faced many problems, but with help of many people, all the
problems could be passed. May God give blessing to them. By that, I would like to delivers my
gratitude to the names below:

1. My parents who have provided me to achieve a good education and supported me in
many things.

2 Ms. Hilda Tjahjani Iskandar, S.E., Ak., C.A., M.M. as Head of Study Program Ottimmo
International. Also, as my Entrepreneur mentor who have helped me to understand the
things that I don’t know also her guidance to make this report done.

Mr. Zaldy Iskandar B.Sc. as the Head of Director of Ottimmo International.

4, My friends who have help me in so many ideas, motivation, and who have helped me by

a lot of guidance.
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