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PREFACE 

 

As a part of the Diploma Curriculum and in order to gain practical knowledge 

in the field of Culinary Art, we are required to make a Research and Development as 

Final Project. In this project report we have included detail of ingredients, cooking 

methods, nutrition facts, marketing strategy, and also product calculation 

Doing this project report helped us to enhance our knowledge regarding the 

work into the attitude of consumer towards this new product, whether it can be 

acceptable or not. 

Finally, we would like to thank our lecture for their help in supervise our 

product and making this report 
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EXECUTIVE SUMMARY 

 

 Jackfruit also known as jack tree or fenne, one of the favorite fruit in 

Indonesian. Jackfruit usually used on dessert menu, such as mix fruit soup, or on fruit 

salad. In South Asia country Jackfruit can be used for many things like curry, and etc. 

There’s a lots of benefits from Jackfruit itself, such as enhances immunity and may 

help fighting cancer, because in Jackfruits there’s vitamin C that contains many 

antioxidants, and cancer-fighting phytonutrients such as lignans, isoflavones and 

saponins. Also, boost magnesium level on body, so it was good for bones. Reduces 

risk of cardiovascular disease, because in Jackfruits contains healthy dose of vitamin 

B6. Vitamin B6 falls into a category along with folic acid and vitamin B12 that 

reduce heart disease. Improve digestion and also aids in preventing Osteoporosis. Not 

only the fruit, even the seeds was good for skin care, it was for fighting wrinkles, 

because Jackfruit seeds contains high of proteins. It helps for mental curing mental 

stress and skin diseases. Prevents anaemia, healthy hair, good eyesight, building 

muscles, and for prevents indigestions. The protein from the seeds itself was free 

from cholesterol, and for digestion it must be powdered first, but if eat the seed itself 

it's okay because it was the source of the dietary fiber.
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