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EXECUTIVE SUMMARY 

In this day and age, the business has always been the goal of people in 

entrepreneurship. The culinary field is one of the business fields that is always popular 

and follows trends' development. So how do entrepreneurs innovate with the products 

they sell? Such as increasing variants, promotions, packaging, and terms of price to 

beat competitors. With competitors, business owners must think about how to develop 

their business by taking existing opportunities. 

The L’amore is a business engaged in the culinary field, especially in sweet foods or 

desserts. Various products are sold, such as dessert boxes, cookies, roll cakes, and 

Korean sweet snacks. Thelamore itself is still an online business or home industry 

that does not yet have its place. Even so, Thelamore is still able to fulfil all orders 

desired by customers. By selling cakes or desserts is a snack that people can enjoy 

and order 


