TABLE OF CONTENT

HARD COVER ....uuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiatieteeteiiisasessaesasnasaes 0
TITLE PAGE ...cuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitetsiiassessessramesnssassasssssssnses 0
APPROVAL L..uciiciiiensnicnnsenssicsssssssssessssssssssssass Error! Bookmark not defined.
PN i i 20 . N i
DN i i 20 V. N K N ii
PLAGIARISM STATEMENT ......ccocvsuisuenrecresecsenas iv
PREFACE ....uuooiiiitiiinnninninennnicsnisssssssssssssssssssssossssssssassssssssssssssssssssssssssssssssasss iv
TABLE OF CONTENT ....uccoviiviinicsinnseisnicsnnsecssecsssssesssecsssssessssssssssassssssssssssssesns vi
LIST OF TABLES viii
LIST OF PICTURES ix
EXECUTIVE SUMMARY ...ucciviivinsuissenssensscssensesssissassssssssssssssssssssssssssssasssssssssss X
CHAPTER 1 INTRODUCTION ...cuuioirsrinsuinrensecsssssesssesssissasssessassssssssssssssassssssas 1
1.1 Background of The Study .........ccccoceviiniiiiiiiniiiiieicecee 1

1.2 The Objectives of The Study ......c.ccovveviieiiieniieiieniecieeree e 2

1.3 The Benefits of The Study ........ccccoevvieiiieiiiiicieeceeeee e 2
CHAPTER 2 INGREDIENTS AND UTENSILS OVERVIEW.........cccevcennennne 3
2.1 Description of The Material to be Used..........ccceeeeveniincnninicnnnn 3

2.2 The Tools Used During The Processing ..........ccccceecvververcveenveeneenne 4
CHAPTER 3 NEW PRODUCT PROCESSING SEQUENCE ......cccccecevrurenennne 5
3.1 The Processing Product Using Picture........cccccoceeveeieniencnninncnnnn. 5

3.2 The Processing Product Using Flowchart...........c.cccooeveiiiniieninnnnen. 9

3.3 Complete Recipe Attached...........cccveeviieiiieiiiiiieiiecece e 10
CHAPTER 4 NEW PRODUCT OVERVIEW 12
4.1 The Facts of NULFIION ...oc.vieiiiiiiiiiiiiiieiccee e 12
CHAPTER 5 BUSINESS PLAN...ucoiiiinicicressensensnnssississsssssssssssssssssssssssssesees 15
5.1 General Description of COmMpPany..........ccccceeevveeieeriienieenieeneeeneennes 15

5.2 Identification of Investment Opportunities ........cc.ceceevevveevverveennnns 15

5.3 StaKehOIdeT......coueiiiiiiiieieee e 16

5.4 SWOT ANALYSIS .evvieeiiieeiiieeiie ettt 16

5.5 Marketing ASPECT......eruverueeueeieniieieriteeiteteeteseesie et sieesreere e seeens 17

5.5.1 Customer CharacteriStiC........coeruerienierrienienieerieeienieeeeseenieens 17

5.5.2 Market Segmentation...........cccveeeviveeniieeeiieeeiieenieeesieeeevee e 18

5.5.3 Marketing Strate€@ieS ........ccverveerierveerieenveeneenireesieesreenseesnees 18

vi



5.6 FINANCIal ASPECE....cicviiiiiieiiiie ettt e e 19

5.6.1 Variable CoSt.....ccuiiiiiiiieieecieeeeeeee e 19

5.6.2 Start Up Capital .........coecvveiiiiiieiieeiieeeeieesee e 20
5.6.30vVerhead COoSt .......oovuiiriieiiiiiieiieeeee et 20

S5.6.3FIX@A COSt ..uvnnititie i 20

5.6.4 Cost of Production ..........ccceeeieeiieniieiieciieiieeieee e 21

5.6.5 Break Even Point .......c..cocoviiiiiiiiieieieeeeeeeeeeee 21

5.7 Technical ASPECE.....c.eeeuieriieiiieiieeteeee ettt 22

5.8 LAl ASPECT..uiiiiiiiiieiie et 22
CHAPTER 6 CONCLUSION.....cccciiinuinensuissansecssnssansssisssssssssssssssssssssssssssssssas 24
6.1 CONCIUSION. ...couiiiiiieiiteie et et 24

0.2 SUZEESTION ...enveinriiieiieieeiteret ettt ettt ettt st eeeaeenaeens 24
REFERENCES 25
DN i i D0 ] 26
Appendix 1. Packaging Desain ...........cocueeiieiiiiiiiniiieiieeceieeeeeeieene 26
Appendix 2. SUpplier LiSt .......ccccueeiieiiiiiieiiieiiee e 26
Appendix 3. Product LOZO .....ccovveeiiiriiieiieiieeieeeeeieeee et 27

vii



