CHAPTER V
CONCLUSION

5.1 Conclusion

Drinking milk and be healthy doesn’t need so much money because of our product is
very cheap and affordable. And we believe with this product the young generation would never
malnutrition and they will live a healthy life because our cheap product. Also we believe that we
can be the influencer in the future and we can beat any other competitor, because our ingredients

is cheap and we sell under the conventional milk.

5.2 Suggestion

Komak Milk could compete with other milk product. Future development still needed by
the product itself for example with other variety of processing for different kind of tastes. Komak

Milk will be distributed in the nearest groceries store or online store.
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